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Research on the factors of video advertising effectiveness based on
eye movement

LIU Xiaolong, HUANG Yingkai

(College of Computer and Information Sciences, Fujian Agriculture and Forestry University,
Fuzhou 350002, CHINA )

Abstract: In the age of new media, video advertising has become the best brand communication channel
to attract users' attention. How to quickly and effectively evaluate the effectiveness of advertising to
design better video ads is the key to brand communication in the new media era. Based on the analysis of
consumers' eye movement behavior, this study explores the relationship between video advertising effects
and the key advertising elements, such as products, brands and spokespersons. By combining the standard
eye movement metric variables and questionnaire data, the results of logistic regression analysis reveal:
the goal-oriented effect of product elements in video advertising; the attractive effect of spokesperson
elements; and the transitional exposure effect of brand elements. The findings would help to enrich
advertising marketing theory and improve marketing success models, and demonstrate the potential of
eye tracking research in marketing practice.
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